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About Gobberdiel 3

Established March 1987, Gobberdiel Graphic Design, Inc serves both non-profit and corporate clients providing

strategic and tactical design solutions in print and on the Web.  

Contact Information & Staff

Location

2000 South 39th Street
Saint Louis, MO 63110

Contacts

phone: 314-773-3935
email: greg@gobdesign.com

Web sites

GobDesign.com
CathyGregory.com

Gregory Gobberdiel
President / Designer / Artist

I founded Gobberdiel Graphic Design (GGD) in 1987. I provide art direction for many projects while working directly with
clients as a graphic designer. GGD has created an amazing variety of print and electronic marketing materials including
brand logo and identity packages, direct mail membership packages, capital campaigns, displays and Web sites, with a
strong suite of work for non-profit organizations. Our broad experience and exposure to our many client’s needs allows
us to bring insight and resources to every project. 

As an active visual artist, I continue to create visual art and build furniture. My artist-wife, Cathy, and I also operate the
Cathy Gregory Studio Gallery, showing our work and the work of other local and regional visual artists. Plus, I have
taught design at Webster University, Lindenwood University and St. Louis Community College, and art appreciation at
SWIC (Southwestern Illinois College in Belleville IL), as well Jefferson College. 

I earned a Bachelor of Fine Arts degree from the University of Missouri – Columbia and a Masters of Arts from
Lindenwood University.
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API Financial Solutions

Associated General Contractors 
of St. Louis

CB Hubbard Games

Child Day Care Association of Saint Louis

Earth Circle Recycling

Evelyn E. Newman Marketing Group

Forest Park Forever

Gallop, Johnson & Neuman

International Institute of St. Louis

Logan College of Chiropractic

Marketing Alliance

Masonry Institute of St. Louis

Membership Consultants

Mississippi Valley Equipment Company

Missouri Botanical Garden

Missouri Botanical Garden Press

Morgan Street Brewery

Nix Meetings & Management

Objex Design

Pinnacle Financial Services

Rehab Choice

Shaw Neighborhood Improvement Association – 
Historic Shaw Art Fair

The Sheldon Concert Hall & Art Galleries

St. Louis Cord Blood Bank

SSM Cardinal Glennon Children’s Medical Center

SSM Saint Louis University Hospital

Stamp & Chase

StL Programs

Transport Museum Association

Ultra-Color Corporation

Unicom ARC

Washington University in St. Louis:
Medical School, Development Office, Library

Clients 4

We have worked for these organizations:
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We created the website and point-of-sale items for The Second Hand Rose, a stylish shop offering gifts, home and
fashion accessories, stylish art, floral specials and Dale Rohman, America’s Flower Man.™ For Dale, the world is a
garden laden with blooms and bursting with color. A nationally recognized floral designer, speaker, entertainment and
design consultant and author, Dale is a delightful man, and prior to “Rose” he ran an extremely successful florist
shop in Ladue for many years fulfilling the needs for many varied social occasions. Dale in 2022, closed his shop
and is now fully retired.

See CathyGregory.com/thesecond-handrose.com to view the site.

The Second Hand Rose 5
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Carondelet Housing Corporation engaged us to create a Web site and a multi-purpose marketing pocket folder.
This style and look was extended to their retail business brochure where they partnered with the South Broadway
Business Association. 

Carondelet Housing Corporation 6

CARONDELETHistoric

in the 21st century
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Product packaging
Books and video package, and model Arch packages produced for the Jefferson National
Association, Gateway Arch Gift Shop.
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Product packaging
Poly-bag packages for premium compost products for Great Rivers Organics.

8
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Product packaging
Quarterback King board game – included designing game board, pieces, instructions and
packaging, as well as copy editing – for C B Hubbard Games.
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10Product packaging
Organized Solutions’ Keep Tabs On Caregiving product packaging, product pages & CD art,
including creation of digital files for CD. This product is targeted to family members caring for
elderly parents. It helps keep important medical data organized for sharing with medical providers.
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Posters
Selection of posters created for Shaw neighborhood house tours and the art fair.

11
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More Posters
Posters created for Shaw art fair and Tower Grove Park.

12
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ShawArtFair.org
Participant

the premier fine arts and

fine crafts event in St. Louis

October1&2, 2016
9 am to 5 pm Saturday; 10 am to

 5 pm Sunday
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135 artists from across the U.S.

$7 for adults – valid both days 

Age 14 & under free with adult

$1 off with canned food donation

Flora Place & Tower Grove, 

St. Louis, just east of the 

Missouri Botanical Garden

     
    

      

      

   

     
    

      

      

   

     
    

      

      

   

     
    

      

      

   

     
    

      

      

   

     
    

      

      

   

A citywide arts collaboration from
 Sept 30 – Oct 16. 

Discover your passion at STLarts
Experience.org

SAINT LOUISM I S S O U R I

TOWERGROVEPARK
GROVE
TOWER

PARK

TOWERGROVEPARK

TOWER

PARK
GROVE
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Even More Posters
Posters can be great marketing tools for special events, and premiums (even in B-2-B situations).
Great posters have a life beyond there initial presentation. Art for the common man so to speak.

Russell & Thurman | Historic Shaw Neighborhood | Saint Louis, Missouri

coffee



Book Covers
Selection of book covers for the Missouri Botanical Garden Press.

14
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Promotional package
Promotional box and “baseball” cards touting the safety record of Sverdrup Construction Services.
This package was mailed to top construction buyers at national companies.

15
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Point-of-sale counter card, product packages & brochure
EarthCo soil testing services.

16
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17Logan College of Chiropractic
Unify the business and academic logos of Logan College, and extend to the Logan College Alumni
Association, incorporating all into a Logan College Graphic Standards & Style Guide.

Upon arriving at Logan College, Tom
Keller, the new Director of Public
Relations, realized there were
numerous logo and font formats
being used randomly for varied
Logan communications.

Tom enlisted us to review the current
situation and suggest design and
style recommendations culminating in
a Graphic Standards & Style Guide
as well as a suite of digital logo and
stationery files for distribution to the
Logan community and its suppliers.

Our goal was to create a unified
system with standards advancing a
consistent Logan brand. The work
included refining their logo, recreating
the academic logo to reflect a more
contemporary and timeless look, and
designing a new stationery system.
The system included methods to
distinguish their various departments
within the College.

G O B B E R D I E L graphic design
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Logan College
Graphic Standards 
& Style Guide

September 2005

Logan College of Chiropractic

The Graphic Standards & Style Guide is a 38-page
document defining the logo, its use, fonts and colors,
and samples defining the stationery packages
including paper choices and font usage, plus a brief
style guide for punctuation and special usage,
capitalization, grammar and abbreviation of states.
This section concentrates on usage pertaining to both
the academic and medical communities’ practices.

1851 Schoettler Road

PO Box 1065

Chesterfield, MO 63006

636-227-2100

800-782-3344

Fax 636-207-2424

Logan.edu

April 29, 2005

Jilkjlj Jlkjlfi

ABCDEF Company

Jdflfjoi flsdkj 123

Jeferson City, MO 00000

Dear Jikkk,

Haec disserens qua de re agatur et in quo causa consistat non videt. Non enim si alii ad alia

propensiores sunt propter causas naturales et antecedentes, idciro etiam nostrarum voluntatum

atque appetitionum sunt mur, acuti hebetesne, valentes imbecilline simus, non esse id in nobis, qui

autem ex eo cogi putat ne ut sedeamus quidem aut ambulemus voluntatis esse, is non videt quae

quamque rem res consequatur. 

Haec disserens qua de re agatur et in quo causa consistat non videt. Non enim si alii ad alia

propensiores sunt propter causas naturales et antecedentes, idciro etiam nostrarum voluntatum

atque appetitionum sunt causae naturales at antecedentes; nam nihil esset in nostra potestate si res

ita se haberet. Nunc vero fatemur, acuti hebetesne, valentes imbecilline simus, non esse id in

nobis, qui autem ex eo cogi putat ne ut sedeamus quidem aut ambulemus voluntatis esse, is non

videt quae quamque rem res consequatur. 

Haec disserens qua de re agatur et in quo causa consistat non videt. Non enim si alii ad alia

propensiores sunt propter causas naturales et antecedentes, idciro etiam nostrarum voluntatum

atque appetitionum sunt causae naturales at antecedentes; nam nihil esset in nostra potestate si

videt quae quamque rem res consequatur. Haec disserens qua de re agatur et in quo causa consis-

tat non videt. Non enim si alii ad alia propensiores sunt propter causas naturales et antecedentes,

idciro etiam nostrarum voluntatum atque appetitionum sunt causae naturales at antecedentes; nam

nihil esset in nostra potestate si res ita se haberet. Nunc vero fatemur, acuti hebetesne, valentes

imbecilline simus, non esse id in nobis, qui autem ex eo cogi putat ne ut sedeamus quidem.

Sincerely,

Dr. Jfaif Jflaaif

April 29, 2005

Jilkjlj Jlkjlfi
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Jeferson City, MO 00000

Dear Jikkk,

Haec disserens qua de re agatur et in quo causa consistat non videt. Non enim si alii ad alia

propensiores sunt propter causas naturales et antecedentes, idciro etiam nostrarum voluntatum

atque appetitionum sunt mur, acuti hebetesne, valentes imbecilline simus, non esse id in nobis, qui

autem ex eo cogi putat ne ut sedeamus quidem aut ambulemus voluntatis esse, is non videt quae

quamque rem res consequatur. 

Haec disserens qua de re agatur et in quo causa consistat non videt. Non enim si alii ad alia

propensiores sunt propter causas naturales et antecedentes, idciro etiam nostrarum voluntatum

atque appetitionum sunt causae naturales at antecedentes; nam nihil esset in nostra potestate si res

ita se haberet. Nunc vero fatemur, acuti hebetesne, valentes imbecilline simus, non esse id in

nobis, qui autem ex eo cogi putat ne ut sedeamus quidem aut ambulemus voluntatis esse, is non

videt quae quamque rem res consequatur. 

Haec disserens qua de re agatur et in quo causa consistat non videt. Non enim si alii ad alia

propensiores sunt propter causas naturales et antecedentes, idciro etiam nostrarum voluntatum

atque appetitionum sunt causae naturales at antecedentes; nam nihil esset in nostra potestate si

videt quae quamque rem res consequatur. Haec disserens qua de re agatur et in quo causa consis-

tat non videt. Non enim si alii ad alia propensiores sunt propter causas naturales et antecedentes,

idciro etiam nostrarum voluntatum atque appetitionum sunt causae naturales at antecedentes; nam

nihil esset in nostra potestate si res ita se haberet. Nunc vero fatemur, acuti hebetesne, valentes

imbecilline simus, non esse id in nobis, qui autem ex eo cogi putat ne ut sedeamus quidem.

Sincerely,

Dr. Jfaif Jflaaif

1851 Schoettler Road

PO Box 1065

Chesterfield, MO 63006

636-227-2100

800-782-3344

Fax 636-207-2424

Logan.edu
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Centerline for academic logo
& address block

45p4 from left
7.556 inches

Rule
40p8 from left
6.778 inches

Address block
52p10 from top

8.806 inches

Academic logo
6p8 wide
1.111 inches

Academic logo
2p3 from top
0.375 inches

1/2 point rule
2p6 from top
0.417 inches

Logo
12p6 wide
2.083 inches

Text Box
3p6 from left
0.583 inches

Text box
Maximum width

36p
6.0 inches 

Text Box
Maximum width

36p
6.0 inches 

Text Box
9p6 from top
1.583 inches

Logo 
3p3 from left
0.375 inches

Logo
2p6 from top
0.417 inches

Address block
10 point Goudy Oldstyle
set on 20 point line spacing
center aligned.

Rule ends
63p6 from top
10.583 inches

Letterhead graphic standard
Shown 75% of actual size
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LOGAN COLLEGE GRAPHIC STANDARDS

Logan College of Chiropractic Logos
This section describes the Logan business, academic and informal logos, and establishes
guidelines for their use. These logos are available as digital files in various file formats. Any use
of the logo by students must have prior approval of the public relations department.

The business logo may be used as black in all situations. Where an option for color presents
itself, the business, academic and informal logos should match Pantone 541. 

Business Logo
The business logo is to be used on all official correspondence and in some cases may be
coupled with the academic logo as is the case with Logan stationery.

Font for both “Logan” and descriptive copy is Goudy Oldstyle set in all caps.

The descriptive copy is 26 1/2 % the size of “Logan.” Its linespacing measures 32% of the font
size of “Logan.” It is positioned so that the first “C” aligns with the lower serif of the “L” in
“Logan,” and the last “C” has its serif just beyond the outer edge of the last upright of the “N”
in “Logan.”

2

Linespacing
32% of Logan

font size.

Alignment
“C” aligns with

lower serif 
of “L”.

Alignment
“C” has its serif just
beyond the outer

edge of “N” upright.

Business Logo continued
When using the business logo, allow “breathing space” around logo so that it may stand off
from copy and images. This spacing allows the institution’s name to be quickly read and, with
consistent use, will create a strong “Logan” brand.

Suggested space from copy and images is 14% of the logo’s width.

3

Space
Suggested minimum

zone to be kept
around logo.

Space
14% of logo’s

width
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Grand Opening. Outstanding Entertainment. By Invitation Only. 
Consider Yourself Invited.

The state-of-the-art William D. Purser, DC Center and the 

Gateway Plaza will be the focal points of 2007 homecoming 

activities on Logan College’s enhanced upper campus.

We’ve Had Class for More Than 70 Years.

C
oming soon! Logan College of Chiropractic’s

annual homecoming June 7-10, 2007 on

Logan’s Chesterfield campus. This year

homecoming promises to be better than ever! Three

nights of entertainment, including Michael

McDonald performing on Saturday night as part of a

special “Tribute to Donors” of $150 or more to the

Creating Community Connections” campaign. The

president’s “State- of-Logan” address, 24 hours of

continuing education credits, multiple receptions

and the opportunity to tour the beautiful, new

William D. Purser, DC Center. What’s not to like?

For more information, contact the Logan Alumni

Association at 800-782-3344 or via e-mail at

gloria.brueggemann@logan.edu. 

Logan College of Chiropractic – continuing

Further work with Logan College has included the
design of both postcards and ads aimed at alumni,
donors and the community, as well as prospective
students. We have implemented a common look to
again reinforce the Logan brand.

Logan College added several new
degree programs in sports medicine
and established Logan University to
better reflect these offerings and other
science degree programs. We
adapted the new system to include a
mark for the University.

Welcome to the 
“New” Logan College
of Chiropractic

Logan College of Chiropractic has been an active part

of the Chesterfield community since 1973. Still, if you

haven't been on our campus in awhile, we've changed

a lot over the past few years. Recent campus

enhancements include the development of the state-

of-the-art William D. Purser, DC Center, a learning and

business conference facility, a new student plaza with

a central fountain, enhanced entrances off Schoettler

Road, improved pedestrian walkways, a new lake,

upgraded roadways, and additional student parking.

And, that's not all. As Logan University, we now offer a

master's degree in sports science and rehabilitation

for chiropractic or non-chiropractic students.

Come visit our 112-acre campus or log on to our web

site at www.logan.edu

You might be surprised to learn about all the valuable

educational programs and health and wellness

services we offer. 

We’ve Had Class for More Than 70 Years.

The new William D. Purser, DC Center, a state-of-the-art
educational and business conference facility, is the latest
addition to the Logan campus.
photos by Mark Karpenski

     

A
n all-star Logan homecoming? You bet. 

An all-star headliner? Absolutely! 

St. Louis native Michael McDonald and his

band will perform on Saturday night, June 9 at the

William D. Purser, DC Center as part of a special

“Tribute to Donors” to the “Creating Community

Connections” campaign. Donors of $150 or more

will receive a maximum of two, free tickets (for as

long as they last) to this exclusive, invitation-only

concert. Seating is limited. So, you need to register

as soon as possible. 

For more information, contact the Logan Alumni

Association at 800-782-3344 or via e-mail at

gloria.brueggemann@logan.edu.

Join us at Logan as we 

“Take Chiropractic

to the Streets.”
St. Louis’ own Michael McDonald will

headline the Saturday, June 9 concert 

at the new William D. Purser, DC Center.
We’ve Had Class for More Than 70 Years.

Logan College Homecoming 2007: “Taking Chiropractic to the Streets”
with Grammy® award-winning recording artist Michael McDonald
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Building Relationships For Life.

      

   

®

Building Relationships For Life.

RehabC
hoice.c

om

The righ
t Choice 

for your

school a
nd your s

tudents.

Rehab Choice
Unify the company logos and publications to present a 
corporate brand across their many offerings.

   

   

Similar in nature to Logan College’s issues, the
Rehab Choice company’s logos had a range of
fonts, colors and layouts. Chief Development
Officer, Ron Present, ask us to review their suite of
logos and help rebrand the divisions at the
corporate level to insure continuity. The project
also included logo alterations, a new mark for the
Renaissance Center division, trade show booth
designs and a continuing series of information
brochures for various market segments plus a
pocket folder presentation suite. Copy writing,
editing and consultation were also provided for
these publications.

®

Building Relationships For Life.

Medical and 
Case Management 
for Short-stay Patients

Building Relationships For Life.RenaissanceCenterWellness.com

The progressive wellness Choice for your senior campus.



21Rehab Choice

Trade show booth design illustrating their person-centered approach to wellness.
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www.cardinalglennon.com

Let’s Make 
Pre-Authorization 

Easier!

Let’s Make 
Pre-Authorization 

Easier!

SSM Cardinal Glennon Children’s Medical Center
Specific targeting of referring physicians with a branded Physician Relations suite of tools.

Having done a variety of projects for
Cardinal Glennon Children’s Medical
Center, the Physician Relations team
of Paul Hartwig and Tom Gregory
approached us with the problem of
having limited time to personally visit
the 1,500 doctor’s offices they serve.
Paul and Tom needed efficient tools
to assist in making Glennon the
choice for referring patients for
specialist, diagnosis and treatment.
Out of this conversation the Kid’s
Kare Kit was launched as well as a
continuing series of tools that fulfill
information needs in the complex
issues of medical procedures. The 
Kit is a dimensional box packed with
useful information that includes the
Glennon Express Guide, StL-
Superkids newsletter, brochures on
childhood diabetes and skin safety,
Poison Center brochures and Mr.
Yuck stickers, and branded
advertising premiums plus an 
order form to restock items as
needed. It also included fold-over
business-appointment cards for
Glennon specialists.

Kid’s KareKid’s KareKid’s Kare
K I T

St. Anthony’s Medical Plaza
12700 Southfork Road, Suite 155
St. Louis, MO, 63128 Call (314) 842-3535for all appointments

Dr. Derdoy is an Assistant Professor of Pediatrics at Saint Louis

University School of Medicine, and a Pediatric Gastroenterologist at

SSM Cardinal Glennon Children’s Medical Center. 

Specialty
Pediatric GastroenterologyBoard CertifiedAmerican Sub Board of Pediatrics in Pediatric Gastroenterology

Argentinean Pediatric Association

at St. Anthony’s Medical Plaza

Appointment(s)
Day ______________________ Day ______________________

Time______________________ Time ____________________

Bradley A Becker, MD
Associate Professor in Pediatrics, 
Saint Louis University School of Medicine 

Co-Director of the Asthma Center for Children at
SSM Cardinal Glennon Children’s Hospital

G O B B E R D I E L graphic design



SSM Cardinal Glennon Children’s Medical Center
50th Anniversary timeline lobby display, Reflections of Glennon.

23
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24Spiegelglass Construction Company Presentation Folder
A sampling of the high-quality precise work Spiegelglass has come to represent. 
A vertical pocket allows for inclusion of letters, proposals and case histories.
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25Awareness Advertising
Awareness ads for K&S Associates.
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26Awareness Advertising
Awareness ads for Gallop, Johnson & Neuman Attorneys.

Creative concepts, copy writing and design for 
Gallop, Johnson & Neuman’s Repertory Theatre ads.

G O B B E R D I E L graphic design



Awareness Advertising
MetroLink ad for Morgan Street Brewery on Laclede’s Landing.

27

Morgan Street Brewery on
Laclede’s Landing needed a
catchy, relevant and fun
approach to highlight the
gourmet food they prepare,
but in a very casual yet
classy venue. These posters
ran on the MetroLink line, the
Landing having one of the
key stops for downtown
sports venues.

We have further created product literature,
such as this selling sheet, as well as print
advertising and point-of-sale items for
Morgan Street Brewery.

G O B B E R D I E L graphic design

721 North Second Street
on Laclede’s Landing

One Block from MetroLink 

Serving Lunch & Dinner Daily

THE BEER’S
GOOD, TOO.
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The 801 Sales Literature
Presentation folder with pocket and detailed inserts.
This highlights the location with its fabulous views of Forest Park.
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Masonry Institute Newsletter
Professionally designed quarterly newsletter showcases masonry in all facets of construction.
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Missouri History Museum Press Kit
Press kit announcing the opening of the new wing. This folder
included the ability to insert releases, photographs and CD.



Direct Mail Packages for Membership Consutltants
Long-time client Membership Consultants works with various non-profits across the nation.
Our task is to design compelling offerings which starts with the outer envelope enticing
potential members and donors to delve inside.

31
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CELEBRATE 65 AMAZING YEARS! ARIZONA-SONORA DESERT MUSEUM. YOUR HOMETOWN TREASURE!

Where
theDesert
comesalive!

Art + Engagement = Membership
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Logo & stationery package
Fisher & Company real estate services.
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